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Abstract: The spread of the Covid-19 has presented an unparalleled challenge for media management as well as for the media 
content. The pattern of daily life changed due to the excessive use of media. India, as a nation has been in the third position 
worldwide, many deaths during a pandemic are concerned. Kolkata being one of the metro cities of the country has not been 
exempted. The regional media content perceived a knowledge gap with the highest circulated national daily of the country. The 
changed media content, and audience perception towards the change, and the need for media advocacy during any health crisis 
in general and Covid-19 in particular, is studied in this paper using a mixed approach of both quantitative and qualitative. The 
discourse analysis of the newspapers in a constructed week format, representing a six months study during the pandemic, and 
the primary data from the audience suggested the behavior change and attitude formation through media, in this unique study. 
  





The Covid-19 crisis has impacted all sections of society in an unprecedented 
manner. Apart from inducing panic and uncertainty amidst the general population, the 
pandemic has also significantly disrupted the way of business processes, sociological 
framework, academic and research curriculum, and mode of income generation 
activities. Due to the reduced mobility, social distancing, panic of quarantine, and 
lockdown, the extent of media consumption has played a crucial role to form awareness 
about this pandemic. The media content plays a   decisive role in terms of combating 
misinformation and providing credible information on the Covid-19 pandemic.  
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A new paradigm of „structure-conduct-performance‟ (SCP), about media content, 
has emerged in the present society. The emphasis “on the communicative powers of the 
media direct us to more than just an acknowledgment that the media are a potential 
influence of modern life” (Craig 2007). So to say, news and views of the Covid-19 
pandemic have been able to clarify various issues of behavioral changes and 
communication on socio-cultural and socio-psychological perspectives. Mumbai, Delhi, 
Kolkata are amongst the Indian major cities where the Covid-19 pandemic has produced 
its major impact and where lockdown measures have been the harshest. The present 
paper tries to understand how the corona crisis has been symbolized in Indian media in 
general and Kolkata-based selected dailies in specific. Till today, newspapers give us a 
space that creates a general opinion of the public through different forms of “column” 
(Jeffery 2000). In this crisis period, the newspaper also retains great power in the society 
through its comments, suggestions, and criticism regarding the Covid-19 issue.  At the 
same time, media content could create some misinformation and confusion regarding 
the Corona virus in the public sphere instead of generating a credible and useful 
information network for public awareness. In this contradictory experience, this research 
aims to identify the degree of media advocacy during the Covid-19 pandemic in Kolkata, 
based on selected newspaper content. 
 
AIMS AND OBJECTIVES 
 
This research aims at identifying the media advocacy practiced/published 
followed by newspapers during the Covid-19 pandemic in Kolkata. The major objectives 
of this research are: 
1. To analyze the contents being published by newspapers in Kolkata, during the 
Covid-19 pandemic and  the degree of acceptance of   readers related to these 
newspaper contents; and 
2. To study the scope and issues of media advocacy for effective health 
communication through a newspaper during the Covid-19 pandemic.  
 
The first objective of this research has been trying to evaluate the extent of 
acceptance of newspapers and their contents among the readers. The second objective 
of this research is trying to analyze whether health advocacy has been done by 
newspapers in the premise of the Covid-19 pandemic. Based on this aim and objectives 
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THE LITERATURE REVIEW 
 
In the case of print media, there are four keys to interpret the media message. 
These are „process, context framework, and production value‟. News and/or views 
regarding public health communication, like the Covid-19 pandemic in India, should 
justify four rapid sequences of activity under the media advocacy process. These are a) 
receiving a message; b) selecting relevant information; c) framing appropriate responses, 
and d) responding to the message (Silverblatt 2001). The news content and readers 
formulate a „communication contract‟ that governs their conduct. A newspaper like the 
Times of India (TOI), puts news, column, and editorial in perspective, serves as a forum 
for debate and also presents a point of view on the Covid-19 pandemic for the 
consideration of its readers. On the other hand, McQualil (1997) opined that to identify 
the effectiveness of a medium, factors like the duality of audience and audience as a 
market are required to be considered through audience analysis. Vilbert (2021) further 
argued that after the outbreak of the Covid-19 pandemic many debates are arising on 
issues with global health governance.  
To create effective advocacy (through interpretation of message), a specific 
catalyst is needed over the final media product and its presentation. The persuasive 
function opened up a new strategy of media advocacy with readers. This paper has been 
studied a bio-cultural approach to pandemics such as Covid-19.  Hence, media advocacy 
tries to introduce anthropogenic dynamics in its content. From the beginning, the 
Covid-19 pandemic has interacted between socio-cultural, behavioral study, and 
political factors of society with a pathogen – Coronavirus (Friedler 2020). Therefore to 
generate a positive attitude with the society and collective combating against such 
pathogen media advocacy should emphasize bio-cultural understanding to its 
readers.  Eventually, it is observed that a bio-cultural viewpoint of media text on the 
Covid-19 epidemic will allow for critical reflection on how culture shapes one‟s behavior 
at family and community levels. 
In public health, the said perspective of media advocacy supports direct attention 
to the role of policymakers and community-level factors in health promotion. Again this 
environmental perspective contains a physical and a social element that brings an 
interdisciplinary notion of public health issues. This advocacy-based strategy works on 
two levels. First of all, its (newspaper content) effects on individuals and health and 
finally its effects on health policy. So media advocacy on the Covid-19 pandemic will try 
to focus the spotlight on the problem upstream (Walsh 2017). Here media advocacy 
attempts to influence the existing policies taken by international organizations, 
concerned national governments, or community people. Here the agenda-setting 
process follows a hierarchy - from media agenda to public agenda, from public agenda 
to policy agenda (Singhal 2003). In this process, media advocacy supports personal 
experience or even interpersonal communication among the different stratum of the 
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public in society. The multifaceted conceptions regarding the Covid-19 pandemic have 
shifted the focus from the personal to the social, from the individual to the community, 
from bio-cultural to political, and from the practice to the policy (Friedler 
2021). Conventional strategies of mass media try to identify and fill the knowledge gap 
where the media advocacy approach opens to speak about the power gap. Based on 
community advocacy this approach sets a goal about how to promote healthy and 
acceptable public policies. Thirumaran et al. (2021) opined that the newspaper is 
effectively used in Singapore and New Zealand for the portrayal of crisis management 
during the Covid-19 pandemic. Allen and Ayalon (2021) counter opined that in the case 
of America newspaper articles are causing panic among the people during the crisis of 
the Covid-19 pandemic. This can be shocking and even deceptive for the audience. The 
authors Choi and McKeever (2019) further emphasized the fact that the concepts of 
mobilization of information and media advocacy are interrelated to the situation of an 
epidemic or a pandemic. According to Chukwu-Okoronkwo (2020), the dissemination of 
information has a major role to play in the life of people who are marginalized especially 
during a pandemic. Hence, it was further opined by the authors that dynamic initiative 
for media promotion and media advocacy is required during a pandemic so that better 
awareness is promoted among people.  
 
The Literature Gap 
 
From the review of existing literature, it is observed that there is a considerable 
number of existing researches done on media advocacy and the role of the newspaper 
during the Covid-19 pandemic yet there is a lack of such research to be done from the 
perspective of India. Hence, this is a literature gap that is being addressed with the help 
of this present study so that it can reflect the role of newspapers during this pandemic 




This research methodology has been designed considering the concept of 




This research has been based on the interpretivist research philosophy where the 
observations are further interpreted using different theoretical foundations and 
qualitative research along with quantitative research for deriving the research results. 
Other philosophies like positivism realism and pragmatism were not applicable for the 
present research (Pham et al. 2018).  
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This research follows the deductive research approach where theoretical 
foundations regarding the research subject area were studied at first and then the 
process of data collection and interpretation was conducted (Woiceshyn and 




Using a descriptive research design has been applicable for this research because 
this research design helps to explore new segments of an existing research 
phenomenon. Research on newspapers is common in media research sectors but 
finding its application during Covid-19 is comparatively new which is why a descriptive 




At first two newspapers, based on the highest rate of circulation in Kolkata, have 
been selected. Then, the method of the constructed week had been followed to design 
3 constructed weeks (Riffe et al. 1993). The months were selected from 15 April 2020 to 
15 September 2020 which was the peak phase of Covid-19 in India (please see Annex 1). 
In the case of primary data collection, respondents 125 from Kolkata were selected 




For qualitative data discourse analysis has been carried out. In the case of 
quantitative data, the analysis has been done using graphs and statistical elements like 




The results chapter of this research has been divided into two different 
categories. Here, the first category has tried to explore the results of primary data using 
quantitative analysis. The second category has helped to evaluate the results from 
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Primary Data Analysis  
 
This primary data analysis has been conducted with 125 respondents and the 
results have been analyzed using percentage analysis and statistical data analysis. For 




Graph 1: Newspaper Readers for Anandabazar Patrika and the Times of India (Source: Authors‟ depiction) 
 
 
Graph 1 observes that the maximum number of respondents that is 68.1% have 
read Anandabazar Patrika a Bengali daily circulated in Kolkata and other parts of West 
Bengal. On the other hand, only 31.9% of the rest of the respondents have read the 




Graph 2: Media Credibility and Authenticity (Source: Authors‟ depiction) 
 
From Graph 2 it can be observed that more respondents have agreed in favor of 
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Graph 3: Promotion of the Scientific Approach (Source: Authors‟ depiction) 
 
When it comes to the promotion of the scientific approach then newspapers and 
television have got an almost equal number of responses from the respondents who 




Graph 4: Reducing Social Taboo (Source: Authors‟ depiction) 
 
In the case of the newspapers, the maximum number of respondents agreed to 
the statement that it helps in reducing social taboos. Furthermore, it can be observed 
that the number of respondents with green for the newspaper is more than that of the 
number of respondents who agreed to the statement applicable for television and social 
media. Hence, in this case, as well it can be explained that the newspaper is the most 




Graph 5: The Element of Fear Promoted By Negative Representation of News (Source: Authors‟ depiction) 
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As per Graph 5, 52% of the respondents being the majority expressed that there 
is a negative representation of search in the news that increases the fear element 




Graph 6: The Mostly Observed Fear Element Used in the Newspapers (Source: Authors‟ depiction) 
 
It can be further analyzed that 34.5% of the respondents express that pictures of 
dead bodies are the most disturbing elements in newspapers that increase their fear of 
the Covid-19 pandemic. Furthermore, 32.1% of the respondents expressed that the 
front-page headline is the element that increases their fear of the disease after reading 




Graph 7: The Preventive Measures Used (Source: Authors‟ depiction) 
 
Graph 7 emphasizes the measures that are taken up by the respondents as 
precautions against the pandemic.  
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Graph 8: Factors That Increases the Confidence of People to Fight against the Pandemic  
(Source: Authors‟ depiction) 
 
From Graph 8, it can be concluded that strict social distancing has influenced the 
confidence level of the respondents to a greater extent than that of the other factors 




Graph 9: Reflection of Factors in the Newspapers (Source: Authors‟ depiction) 
 
Graph 9 reflects the above factors and their representation in newspapers. In the 
case of social distancing, the newspaper reports reflect them to some extent as 
expressed by the majority of respondents. On the other hand floor markers for physical 
distancing are being reflected the maximum extent as open by the majority of 
respondents.  
Journal of Liberty and International Affairs | Volume 7 · Number 3 · 2021 | eISSN 1857-9760 
Published online by the Institute for Research and European Studies at www.e-jlia.com      
     
 
                                            
 59 




Figure 1: Cross Tabulation and Chi-square between Gender v/s Newspaper Reading Participation  
(Source: Authors‟ depiction) 
 
According to this Chi-square test p-value > 0.05 we can say gender has a 




Figure 2: Cross Tabulation and Chi-square between Gender v/s Newspaper Read  
(Source: Authors‟ depiction) 
 
According to this Chi-square test p-value > 0.05, we can say gender has a 
significant effect on the newspaper at a level of 5% significance. 
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Figure 3: Cross Tabulation and Chi-square between Gender v/s Type of News (Source: Authors‟ depiction) 
 
According to this Chi-square test p-value ≤ 0.05, we can say gender has no 




Figure 4: Cross Tabulation and Chi-square between Age v/s Newspaper Reading Participation  
(Source: Authors‟ depiction) 
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According to this Chi-square test p-value > 0.05, we can say age has a significant 




Figure 5: Cross tabulation and Chi-square between Gender v/s Newspaper Read (Source: Authors‟ depiction) 
 
According to this Chi-square test p-value > 0.05, we can say age has a significant 




Figure 6: Cross tabulation and Chi-square between Gender v/s Type of News (Source: Authors‟ depiction) 
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According to this Chi-square test p-value > 0.05, we can say age has a significant 




Figure 7: Cross tabulation and Chi-square between Education v/s Newspaper Reading Participation  
(Source: Authors‟ depiction) 
 
According to this Chi-square test p-value > 0.05, we can say education has a 




Figure 8: Cross tabulation and Chi-square between Education v/s Newspaper Read  
(Source: Authors‟ depiction) 
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According to this Chi-square test p-value > 0.05, we can say education has a 




Figure 9: Cross tabulation and Chi-square between Education v/s Type of News Read  
(Source: Authors‟ depiction) 
 
According to this Chi-square test p-value > 0.05, we can say education has a 
significant effect on the type of news read at a level of 5% significance. 
 




Figure 10: Cross Tabulation and Chi-square between Newspaper V/S Newspaper Content  
(Source: Authors‟ depiction) 
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From Figure 10 it is observed that the respondents who read Anandabazar Patrika 
mostly prefer reading the headlines from the front pages of the newspaper denoted by 
46.9 one percent of the respondents. On the other hand, the respondents who read the 
Times of India also emphasized that they mainly read headlines from front pages to 
understand the news value than that of the other types of newspaper content. 
According to this Chi-square test p-value > 0.05, we can say the newspaper has a 




Figure 11: Cross tabulation and Chi-square between Newspaper v/s Information Execution  
(Source: Authors‟ depiction) 
 
From Figure 11 it is noted that 49.9% of the readers of the Ananda Bazar Patrika 
said that the contents are partially executed in the newspaper. On the other hand the 
majority of the readers of The Times of India saint that the contents are satisfactorily 
executed in the newspaper. According to this Chi-square test p-value > 0.05, we can say 
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Figure 12: Cross tabulation and Chi-square between News Content Preferred v/s Newspaper Content 
Depicted (Source: Authors‟ depiction) 
 
According to this Chi-square test p-value ≤ 0.05, we can say preference of news 
content has no significant effect on the depiction of newspaper content.  
 




On 16 March 2020 West Bengal first announced a full lockdown of all educational 
institutions, and partial lockdown in other sectors, due to the rising number of corona 
cases. The front page of the 16th March regional newspaper did not have any news of 
the West Bengal corona crisis, rather the first lead was of Maharashtra, which signifies, 
Bengal still did not have its first case.  The precautionary measures have time and again 
been repeated on the national page, again on the regional page, and international page. 
The newspaper on 9 April, with a headline, “মেয়াদ বাড়লে কষ্ট কলে চাোন: েেতা”, which 
loosely translates to, if the term is extended, adjust with difficulty. By the end of April, 
the solidarity with government officials, police, and health officials soon started 
dissolving. Headlines like “আক্রান্ত ঩ুলেশ”, means attacks on police officials in several 
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places while doing their Covid-19 duty, started in. The discourse here is provocative 
towards health and government officials. May onwards, another few started invading, 
like, „Red Zone‟, „Green Zone‟ and „Orange Zone‟. The zones were marked as per the 
Covid-19 cases in the area, from the first May onwards. The awareness for the use of 
„masks‟ and „sanitizer‟ took the secondary option, whereas the main focus was spotted 
on the number of cases in the area. 
By June 2020, the news about Covid-19 or health awareness was hard to find in 
the first pages of regional newspapers conflict between the time India and China 
started. Social distancing started becoming a myth, by that time. Headlines like, “েন্দিে 
খুেলতই অধো দেূত্বলবলধ” suggested the illusion of social distancing, as soon as the 
temple opened in Tarapith, a popular temple in West Bengal. This signifies the panic 
that was evident in April and started dissolving from June onwards. The tender attitude 
of the police officials has been blamed and for this reason, again complete lockdown in 
the whole state on 24 June 2020. The headline, “এবােকড়াহালতেকডাউন”, means, this 
time more stringent measures for lockdown, which suggests, there were slow down 
from the part of the officials in the previous month. 
In September health communication through newspaper content started taking a 
new form. September was the month just before the biggest festival of West Bengal 
Durga Puja. The words, like, „second wave‟, „masks‟, „social distancing‟ are found in every 
alternative news piece. There was a chance of a second corona wave in Bengal, in 
October, the awareness started in September. 
From the discourse analysis of West Bengal‟s highest circulated regional 
newspaper, it is evident that a full circle has been covered from spreading awareness, to 
shifting towards stringent measures,  to break the chain,  to slow down measures, to 
more politically less health-related news, to again a bang on awareness creation.  
 
The Times of India 
 
This qualitative data analysis has been done considering the rhetoric that is the 
study of the language used in the contents of a newspaper and its discourse that is its 
application beyond the text. While analyzing The Times of India with the help of the 
constructed weeks it was observed that. Initially, in the beginning, the front page 
consisted of words like „Corona fear‟ and „test reports‟ which shows that the elements of 
fear have been used as one of the major factors for making people aware of the rapid 
spread of the disease. In the latter weeks of March 2021, there was more picture 
graphical representation observed along with other data about coronavirus. 
Simultaneously the issues of migrant workers were also reflected on the front page. 
From 15 April 2020 The Times of India modified its logo with the „O‟ of „OF‟ reflecting a 
human face wearing a mask. This reflects that the newspaper not only introduced 
unique content but there was also uniqueness in their page-makeup. In May the 
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newspaper focused on „Lockdown 4.0‟ and the actions taken up by the government. In 
September there was almost no reflection of Covid-19 cases on the front page of the 
newspaper. 
The Times City Page from the Kolkata edition represented issues like „Temple 
crowds‟ and „Social distancing‟ came into play to explain the precautions to be taken. 
During the later period of March, this segment reported the need for the administration 
to look after supply chain issues in the post lockdown phase. New issues like „supply 
hiccups‟ and „Corona victim's cremation‟ were reported. Just like the front page, the 
discourse of the city page was kept quite similar where the „End of lockdown 3.0‟ and 
future issues were highlighted on the city page and still concentrates on the extension 
of lockdown till 31 of July. 
On the national page along with the number of deaths and rise of cases, there 
was also a reflection of political issues among different political parties. Headlines like 
„Didi writes to 18 CM‟ talk about political conflicts and the need for political unity to 
help the migrant workers traveling in that scenario. On the other hand, the international 
pages reflected the steps that were taken up by other countries using words like 
“Europe Locks Itself (...)”, to emphasize the importance of lockdown. The international 
page during May 2020, focused on Donald Trump and the condition of the US „claiming 
all is well‟ expressed in a pun intended nature. There was a reduced number of news on 
Covid-19 on national and international pages from August 2020.  Similar to the front 




The majority of both male and female respondents had been regularly reading 
newspapers with 70.97% male respondents and 66.67% female respondents 
respectively. Moreover, gender was found to be significantly influencing the newspaper 
reading behavior of the respondents. After the statistical data analysis, it is also clear 
from Figure 2 denotes that female respondents read more news on public health than 
male respondents. Out of all the factors the majority of the male respondents preferred 
to need political news from that of the news on public health. Other factors like 
education and age are also significantly influencing newspaper reading behavior. The 
older generations are more regular readers of newspapers than that of the younger 
generation. News on public health is read more by the age group of 60 years and above 
than that of the younger generation who are more interested in political news. 
If the content design is considered then it was observed that the newspaper 
readers of both Anandabazar Patrika and The Times of India mostly follow the headline 
of the front page to understand the value of the news presented. Moreover, content 
execution of the Times of India was noted to be satisfactorily executed than that of the 
Anandabazar Patrika which was found to have been partially executed. 
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From the qualitative data analysis of The Times of India, it was observed that 
initially, the newspaper used the elements of fear with the choice of its language as well 
as their application to aware people against the pandemic in the third week of March 
2020. Gradually the discourse changed from fear to updates about initiatives taken up 
by the Central as well as State governments. Then, in June and July 2020,  the number of 
cases, the rate of recovery, and Covid-19 warriors were the major focus of the 
newspaper. In August and September 2020, there were very few news articles about 
Covid-19 observed across different pages. If the concept of audience analysis after 
McQuail (1997) is considered then the perception of the audience is necessary to 
consider while determining the effect of content. 
From the primary data analysis, it was observed that the front page headlines 
play a very crucial role in the choice of the respondents. It was also observed from the 
opinion of Jeffery (2000) that newspapers are one of the most effective tools of 
communication during the Covid-19 pandemic. Similarly, it was observed from the 
quantitative data analysis that the audience considers newspapers to be the most 
authentic medium of communication. In addition to this newspapers have also been 
useful in promoting scientific methods of health. Yet, it was also noted that the majority 





It can be concluded that media advocacy supports a significant discourse of 
social cognitive behavior through newspaper content during the Covid-19 pandemic. 
During the first few months, the element of fear was found to be prevailing among the 
newspapers. Gradually, it was the front-page headlines that showed considerable 
variations in their discourses. From the analysis of the audience behavior, it was also 
noted that newspaper is one of the potential mediums of communication yet the 
audience has a preference for modern gadgets when it comes to receiving information 
about the disease. So, it can be observed that along with newspapers there are other 
mediums of communication especially the new media which is being preferred by the 
audience. Yet, considering the authenticity and accuracy of content it can be concluded 
that newspapers are the most crucial medium for disseminating information to the 
audience during the pandemic. It is through the promotion of scientific knowledge that 
newspapers have been keeping pace with media advocacy during the Covid-19 
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Annex I: Constructed Weeks 
 
Days Date (Constructed Weeks) 
Monday 16.03.2020 18.05.2020 20.07.2020 
Tuesday 12.05.2020 14.07.2020 15.09.2020 
Wednesday 22.04.2020 24.06.2020 26.08.2020 
Thursday 09.04.2020 04.06.2020 06.08.2020 
Friday 27.03.2020 29.05.2020 24.07.2020 
Saturday 09.05.2020 11.07.2020 05.09.2020 
Sunday 03.05.2020 14.06.2020 30.08.2020 
 
 
 
 
 
 
 
 
 
 
